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P-CHAT as an Advertising Tool

P-CHAT is a term you'll stumble across a lot if you're taking an English

course at ISU. However, P-CHAT is useful beyond the activities that occur in

your classroom. P-CHAT stands for pedagogical cultural-historical activity

theory, and the ISU Writing Program's take on the term is as follows: "In
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our program, we use [P-JCHAT to help us think about and 

study the complex genres that we encounter in the world 

... [P-JCHAT allows us to focus on any aspect of the 

myriad elements of textual production." T here are seven 

key P-CHAT terms including production, representation, 

distribution, reception, socialization, activity, and ecology 

(see Figure 8). In this article, we are only going to focus closely 

on production, distribution, and reception. As mentioned 

previously, there are many different types of advertisements, 

and they appear on many different types of platforms. Let's 

apply these three key terms to social media advertisements, 

more specifically the ones found on the video-sharing 

platform YouTube, to strengthen our understanding of 

P-CHAT and its usefulness in advertising.

Why focus on You Tube? Well, people are watching more You Tube than 

cable TV. According to the article "YouTube Statistics 2022: How Many 

People Use YouTube?" on the site Qyantum Marketer, You Tube has two billion 

active users, which is about twenty-five percent of the world's population 

(Fitzgerald). YouTube is free and easy to use, making it accessible to anyone 

with access to the Internet. And its vast and diverse content options generate 

different types of audiences, ensuring that a business's advertisement will find 

its main target. This also saves a business on advertising because YouTube 

keeps track of the type of videos you watch and engage with, making it easy 

for an advertisement to find you and convince you of a purchase. Advertising 

on YouTube has a pay-per-view count. The same Qyantum Marketer article 

provided a lot of interesting statistics, one of them being that "70% of 

viewers bought a product from a brand after hearing about it through a video 

on YouTube according to YouTube statistics" (Fitzgerald). This is important 

information a business would want to consider. 

T here are different types of advertisements you'll interact with on 

YouTube. The Influencer Marketing Hub article "How Much do YouTube Ads 

Cost?" by Werner Geyser and the YourStory article "Importance of YouTube 

as an Advertising Platform and Different Ad Options Available" by Tushar 

Chopra dive into six main types of YouTube advertising formats, which 

include display ads, overlay ads, skippable video ads, long and non-skippable 
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